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TavtoTnTa EPEuvag
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Xapaktnplotika Aslypatog
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EpsuvnTikol ZTo)Ool

ATTOTUTTWGN TOUL BABMOUL IKAVOTTOINGNG ATTO TNV TTEPLOXN
Sitapovng

Kataypagn ThG YEVIKNG EIKOVAC Kl IKAVOTTOlNoNG ArTo TV
TOTTIKN avtodiloiknon

Aepeuvnon amoPewv, O£oswv Kal avtiANPEWV GXETIKA HE TNV
HLETAPPUOMLION TNG TOTTIKNG AuTOS10IKNoNC

AlEpELVNON TWV CUYXPOVWV TTIPOKANGCEWV OTH AElTOLPYLA TNG
TOTTIKNG AUTOSL0lKNOoNG
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ITooo ncavomomuevotl atoaveote e TOV TPOTO TOV EQPAPLUOOCTNKE 1) HETAPPVOUION TNC
Tomukeng AvTodI10IKN)ONC, OE 0,TL EXEL VA KAVEL LLE TIC OVVEVWOEIC ANuwv/Kowvotntwyv;
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H vea ovvOeon ¢ Tomknc Avrodroixnong aepuraupfavet 5 Exapyiaxovg Opyaviouovg
Avtodoixnong (EOA), 20 Aquovg xat 30 Kotvotnteg. ZvU@P®VEITE 1] OlAP®VEITE UE TOV
apOuo xat m dSIaUoOPPE®WOoN AVTWY TWV VE®YV OVIOTNT®WYV;
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Iowa éMmiwon ex@padet kaivrepa v aroyn oag yida Tov aptOuo exAeyuevwyv xat O1optouevov
adlouatovywyv otnv Tomxukn Avtodiloiknon, oawcg eitvatl ot 'Exapyol, Anuapyot, Avadénuapyot,
Kowotapyecg xat Anuotucot Tvufoviol; (1/2)

O aplOuOC TWV O aplBPOC TWV O apBuOC TWV SIOPLICHUEVWV
SlO0PLIOUEVWV SlOPLIOUEVWV AELIWATOLXWV Elval AT/AA
AElWHATOLYXWV Elval A&lWHATOLYXWV Elval LIKPOTEPOG ATT' 00O
LTTEPBOALKA HEYAAOC IKAVOTTOLNTIKOG xpslalstal
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Iowa éMmiwon ex@padet kaivrepa v aroyn oag yida Tov aptOuo exAeyuevwyv xat O1optouevov
adlouatovywyv otnv Tomxukn Avtodiloiknon, oawcg eitvatl ot 'Exapyol, Anuapyot, Avadénuapyot,
Kowotapyecg xat Anuotucot Tvufovirot; (2/2)

YmrepBoAka peyaloc [ IkavormoinTtikog Mikpotepoc am' ooo xpsialstar [l Al/AA
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IHotwot Oewpeite ot PePpOoVVY TV KUPLA evOVVN yia Ti¢c advvaulieg g veag ovvBeonc;
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ITooo ncavomomuevotl atoaveote amo v Katavoun apuodloTNT®V AVALLECA OE ETAPYOVC,
ONUAPYOVC, AVTIONUAPYOVE KAL KOIVOTAPYEC, OTTWE OPICETAL AITO TNV APOCPATI) UeTAppvOLIon; (1/2)

MoAu/ApKeTa Ntyo/Ka®oAou B Ar/AA
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ITooo ncavomomuevotl atoaveote amo v Katavoun apuodloTNT®V AVALLECA OE ETAPYOVC,
ONUAPYOVC, AVTIONUAPYOVCE KAL KOIVOTAPYEC, OTTWE OPICETAL AITO TNV APOCPATI] UeTAPpvOLLIoN; (2/2)

MoAu/ApKeTa Ntyo/Ka®oAou B Ar/AA
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Iiotevete ot AponynOnke ixavomxomTixn SLtAfOVAEVON UE TOVC TTOAITEC TPLV TNV VAOTOINON TIC
petappvOuoncg mcg Tomixnc Avtodtoixnonc 1 oy,
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Ocwpeite 0ot N uetappvOuion exel emmpeaocel Oetika 1M ApvnTiKA TNV ATOTEAECUATIKOTI)TA
m™mc¢ Tomkn¢ AvTodLoixknon¢ oTto oVVOoAO TN¢;

OcsTIKA Apvntika [ Asv tnv exel emnpeacsl [ Ar/AA
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Ocwpeite ot  uetappvOuion mc Toakn¢ AVToOI0IKNONC EYXEL ETMUPEPEL TTPOLANUATA/TTPOKANOELC 1] OXL;
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Iowa etvat ta ueydAvtepa apoPinuata/apoxAnoetg mov exet ePeEPeL 1) uetappvOuion mg Tomkng
Avtodtoixnong;

OIKOVOLKO KOOTOG £pappoyns/ avEnon Twv sEo0dwv

AUENnon Bsoswv eEovolag XwPLE OLCLAOTIKN Avaykn

AUEnon ypagelokpatiag

KaBuotepnon o< €pya N LTTNPEOCIEG

AVICOTNTEC AVAHUESA OTIC TTEPLOXEC

AvarroteAsopatikoTnta otn Asitovpyla Kat tn Stolknon
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Ocwpeite ot  uetappvOuion mc Toakn¢ AVTOOL0IKNONC EYEL ETTLPEPEL OTTOLAOTN)TOTE OPEAN 1) OYL;
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Iowa givat ta peyalvtepda oQPeEAN mov exel emPePEeL 1 petappvOuon g Tomkng Avtodoixknong;

36%
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OewPEITE OTL UE TIC AAAAYEC TOV eyivay, 1) Tomikn AVTooL0IKkN)OoN ExEL TTAEOV TNV e&ovaia TOV
yperadetal yia va pvouidel amoteieouatika ta (NTNUATA JTOV ATTOVIAL TOV APUOOIOTIT®WY TI)C 1) OXL;
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Ioweg arreg emumpooleteg evOvveg Ocwpeite ot Oa apemel va avateOovv otovg popeig Tomkng
Avtodtoixnong;

AoTtuvopeuon (VAoTTolnon OXETIKOU VOLIOU)

Kowvwvikn TTpovolad Kal (ppovTida ELAAWTWV OpHAS WV

Alaxeiplon oXOAIKWV Hovadwv Kal LTTOSOHWV

YTTNPECIEC LYELACG

Tormikn ToAsodopia Kal adslo80TNOEIC HIKPNG KAILAKAG

TotTikn TTOALTIKN YA TO TTIEPIBAAAOV Kal TNV AVAKUKAWON

MeTapopEeg

MpowOnon Tou TOVPLOHOUL KAl TOTTIKNG EMXEPNHATIKOTNTACG
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Ocwpeite 0Tt 0L TOTEC APYEC ATKOVY ETAPKN) EMONTEIA O Oguata emixivovvwy 11 akataiiniwv
OlKOOOU®YV KAl VITTOOOU@DYV OTNV TTEPLOYT] OAC 1] OXL;

\[ell Oxt [ Ar/AA
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Iiotevete ot Oa expene va emomevoOel n pueta@opa g evOvvVNg eA€yyov emkivovvwy olkoO0oU®Y ATTO
TO KXPATOC¢ KAl va giyav non avaraPet ot EOA 1 Oewpeite OucatoAoynuevn tnv aapataot) sxov £yxel 000¢&l;

©a €MPETTE NN va EXOLV H mapataon sivat
avaAaBet ot EOA SIKAIOAOYNMEVN
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SUUPOVEITE 1] OLAP®VEITE UE TO ATNUA TV ONuwV, kowvotntwv kat EOA yia avénon tng kpatikng
XopnNylag Ipog avtovg;

EEaptatal amo tnv AF/AA
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OEWPEITE OTL VITAPYEL ETAPKTIC OLAPAVELA OTIC ATOPATELS TWV ANUOTIK®V ZVULOVAIWY TNC TEPLOYTC
oac 1 oyy;
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Mmop&eiTe EVK0AA VA OVUUETEYETE OTIC Otadkaoieg tov Anuov/Kowvotntacg oag xat va EKPPACETE TIC
QITOWEIC OAC 1] OXL;
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Iowa édniwon ex@padet kaivrepa v AsroYn oAc yid TO YEYOVOC OTL 1) KULBEPVNON) TIPOYWPEL OE
TPOTOTOMNTIKA VOUOOYED LA ALYOUC UNVEC UETA TNV evapin e@apuoyng tc¢ uetappvluioncg mc Tomiknc

Avtodloiknong;
Elval 6sTIKO, SelxVEel Eival apvnTiKo, SEIXVEL OTL
TIPOCAPUOCTIKOTNTA KAl n LETAPPLOUION &gV NTAV Asv sxw armoyin
81aBson BeATiwong ETTAPKWC TIPOETOILACHEVN
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A&xa unveg pHeta myv epapuoyn tme petappvouionc mc Tomixng AvTodIloikNnoNg, EOEIC TIPOOWITIKA,
Ocwpeite ot n petappvOLon eival TeAtka TIPOC OPEAOC TWV JTTOAMTWV 1] OxL; (1/2)
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A&xa unveg pHeta myv epapuoyn tme petappvouionc mc Tomixng AvTodIloikNnoNg, EOEIC TIPOOWITIKA,
Ocwpeite 0T n peTtappvOLIOoN elval TEALKA TTPOC OPEAOC TWV TTOAMTWYV 1] OxL; (2/2)
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31

[evikn Ewkova kat Ikavorroinon arro tnv Tommikn Autodioiknon

® H mapovod svoTnTa ATTOOKOTIEL GTAV ATTOTUTTWON Kal a§loAoynon TNG EIKOVAC TNG TOTTIKNG
auTtodlolknong 6To CUVOAO TNG, OTTWC ALTN SIAUOPPUWVETAL ATTO TIC ATTOYEIC KAl TNV IKAVOTTOINON

TWV TTOAITWV.

® 2TOXOC TOUL E£PYOU E£IVAL N GUVOALKN EKTIHNON TNEG ATTOTEAECHATIKOTNTACG KAl TG TTOIOTNTAG TWV
TTAPEXOHUEVWV UTTNPECIWV ATTO TOUC (POPEIC TNG TOTTIKNG autodloiknong.

® Emonpatvetal ot 8gv eivat Suvatn n avalucon TwV ATTOTEAECHATWY OE ETTIITES0 EMUEPOUG
SNHWV N KOWOTATWYVY, AOYW TOU TIEPLOPLOUEVOL PEYEOOLC TOU SEIYUATOC, TO OTTOLO SEV ETITPETIEL
TNV €Eaywyn OTATIOTIKA AELOTIIOTWY CUUTTEPACUATWY OE TOTTIKO ETITESO.

ll’m v, ‘
IVIR (22) “ UNIVERSITY of NICOSIA



IHowa etvat Ta Tpia o onuavTika apofiAnuata asov avuuetwaidetre orov Anuo/EOA oag onuepa;

Kabapiétrta 5pdpuwy kat avorxtioy ycopeoy I 5 7 %
_33%
I 2 £ %
MNdpka/Xwpol pacivou/MNAateieg _23%
AvartuElakd £€pya Tou Afpou _1 9%
EEuTTNPETNON Ao TIC SNUOTIKEC UTTNPEGLEG _18%
Neavikn mapaBatikotnta _1 3%
AcTuvopEgLOoN _1 2%
SUAAOYH OKUBAAWVY _1 2%

oskoc pwticpos [T 11% nPQTO AEYTEPO TPITO

Kataotaon 6popwv Kat TeCoSpopiwyv

KukAopoplako

| ZHMANTIKO ZHMANTIKO ZHMANTIKO
Ek8oon moAsoSopikwv kat oikodopikwyv adswv [N 10 % IPOBAHMA USRI NPOBAHMA
4 I | .
Awaxeipion aropAantwv T /7 % ;‘ war
Metavactsutikd [ S % '@" : :
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Xe morovg toueig Oa Ociate va 600l TePLOGOTEPT) TTPOTEPALOTNTA BTNV TEPLOYT) OAG;

cavaowso spbpinstosponln I 2 %
EmiAuon KUKAOQOpPLaKoUL TTPOBAAKATOG _20%
s xdpous mpacivos [ 19
Kataokeur 6NHociwV XWPwV/TTAATEIWV _14%
Kavapcue I 14

MoAsodopikn avamtuén

2 TNV Snuiovpyla Xwpwv oTadpevonc

> TNV avamtu&n/8leuKoAuvon ETTIXELPNOCEWV
NnPQTO AEYTEPO TPITO

> TNV €EUTTNPETNON TWV SNUOTWV

2 TNV TTIPOCEAKULON EMEVOLOEWV
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IHowa etvat n yevixn eucova tov yxete yia 1o Anuo/Kowomta oag;

OcTikn/MaAAov O<TIKN Apvntikn/Maiiov Apvntikn [ Al/AA

MEPIOXH
90%
o 67% L2k
72% DL /0
69%
54% ———
s ——— 43174—0
23%
2% 2%
AcTtikn AypoTIKN
«X [ EMAPXIA
A 90% 24 82% -
29% M7 AR TR 7o 8 BERLE T /o2 .
54% —
36% 3]#470 32%
- 9 26%
2% 48 “m 18% :
2% 1% =y A 1%
0%
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IHowa etvat 1 yevixn eikova wov eyete yua tov Exapyiaxo Opyaviouo Avroowoiknon (EOA)
T1)G TEPLOYT)S OAG;

Ocstikn/MaAlov O<TIKN Apvntikn/Maiiov Apvntikn [l Ar/AA

MEPIOXH

90%

72%

°8%

54%

i 29% . 32%
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AcTtikn AypoTIKN
" '}( EMAPXIA
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ITooo ixavomomuevotr ato0aveote amo 1o entmedo eEvanpetnong tov Aquov/Kowvomrtag oag;

MoAU/ApKeTa Atyo/KaBohov [ AT/AA

MEPIOXH

80%

69%
62%

64%

64% 34%

32%
|

32%

AcTtikn AypoTIKN
e "}( EMAPXIA
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ITooo ncavomomuevotr atoaveote amo tig mapeyoueveg vanpeoieg tov Anuov/Kowvomtag oag; (1/2)

MoAu/ApKeTa N\ityo/Ka@oAou B Ar/AA
Atayeipion amxofAntwyv
59% 40%%
KaBapiomta
56% 44%

Oouxo OixtTvo

44% 54%%
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ITooo ixavosomuevot ato0aveote amo TIC TAPEYOUEVEC VAN PETieC Tov Anuov/Kowvomtacg oag; (2/2)

MoAU/ApKeTA NAtyo/Ka®oAou B Ar/aAA

Kivntocomta

42% 52%

IHoAg000LIKEC VANPETIEC

25% 41%
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10 Znuavtikotepa Evpnuata
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6/10 PRITRRIN1
SNAWVOULV ALYO 1N KABOAOUL IKAVOTIOLNEVOL UE TOV
TOV TPOTIO EPAPHOYNS TNS LETAPPLOUIONC.
MapaM\nAa 6 Touc dska skppalouvv Tn dlapuwvia
TOULC Yl TN VEQ CLVOECN OE OTL EXEL VA KAVEL LLE TOV
APLOLIO KAl TN SIAMOPPUWON TWV VEWV OVTOTNTWYV,

OTOLXELA TTOL KATASEIKVUOULV T YEVIKOTEPN
SucapeoKeila TWV TTOAITWYV yia TN HETAPPLOMLION

!

KuBepvnon kat BouAn kpivovtatl UTTELOUVEG
yla TIC aSUVAMIEG TIC HETAPPLOMLIONG, UE TO
56% va BswpEel OTL TNV KLPLA ELBLVN EXEL N
KuBepvnon kat To 45% n BouAn

> NUAVTIKN TTAPAUETEOC (PALVETAL VA VAl
AUTN TWV SLIOPIGUEVWIV AELWHATOLXWV,

KAOWC TTOCOOTO TNC TAENC ToL 70% BPLOKEL
TOV APIOUO LTTEPBOAIKA HEYAAO

87% @

LY - (4
H ocuvtptikn TAsioyngla, KAl CUYKEKPLILIEVA TO @'
87% Bswpsl OTL BV TTPONYNONKE IKAVOTTOINTIKN O

S1aBoUAsLGN HE TOUC TTOAITEG TTPLV ATTO TN YnpLon @ @
KL TNV EPAPHOoYN TNG LETAPPLOUIONG
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10 Znuavtikotepa Evpnuata

OULMUTTOAITEC MAC TTIIOTEVOLV OTL N LETAPPLOUION TNG
TOTTIKNC ALTOSI0IKNONC TIPOKAAECE TTPORANHATA, LIS
KUPLOTEPC TO OLKOVOMKO KOGTOG EPAPHOYNG (47%)

KAl TNV avg&non 6€oswv Eovolag XwPIG OLVCIACTIKN
avaykn (34%)

547

SNAWVOLV OTL N LETAPPLOLON EXEL ETTNPEAOCEL
APVNTIKA TNV TOTTIKN auTtodlolknon 6To GUVOAO TNC,
VW TTAPAANNAA 43% avapEPOUV OTL EXEL ETTNPEACEL
apvnTika Tov Anpo n tnv Kotvotnta toug

41

61%

Bswpel OTL BEV LTTAPXEL ETTAPKNG
Siagaveia oTIC ATToPAGEL TWV ANMOTIKWV

> UHBOVALWYV TNC TIEPLOXNC TOULC

0/
4470
aloOavovTal OTlL HITOPOUV VA GUHUETEXOULV

€UVKOAA oTI¢ Sladikaoieg Tov Anpov/

KowvoTNnTag TOLC Kal VA EKPPACOLV TIC
arroPelc Touc. QOTO00, N CUHHETOXN PAIVETAL
va SlEVKOAUVETAL GE EMTIITESO KOWVOTNTWV KAl

8N OTIC AYPOTIKEC TTEPLOXEC, KABWC TO
QVTIOTOLXO TTOOOCTO (PTAVEL 0TO 60%
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10 Znuavtikotepa Evpnuata

7/10 Tibiidwii A g 2=

Mapad ta mpoBANuaATa Kal tTn SUCOPEOKELA YIaA TN TOMEIC TTPOTEPALOTNTAC YIC TOUC TTOAITEG
HetappLOuon, 7 otoug 10 ToAiteg Siatnpouv avadEIKVLOVTAL N KATACGKELN Spopwv/
OsTIKN N HAAAOV OETIKN EIKOVA yia Tov Anpo N Thv (06 POMIWV (26%), ETTIALGN KUKAOpPOPLAKOU

Kowotnta toug mmpofAnpatog (20%) kal Snpuovpyia
TTEPICCOTEPWIV XWPWV TTPACIVoU (19%).

Q¢ ta Bacika mpoBANHATa OTIC TTEPLOXEC
lEPAPXNONKAV N KABAPLOTNTA SPOHWYV KAl AVOLXTWV .

’ XwpwvV (37%), N Katactacn Spopwv Kat TTEoSpopiwv
(33%) Kal To KUKAOPOPLAKO (24%)

m 22 “ UNIVERSITY of NICOSIA
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™

T: +357 22 265150
d: +357 22 256530

INSIGHTS MARKET RESEARCH | \

‘i; \'l E: pastou.m@unic.ac.cy
m \\\ﬂ‘ 2 s/,’ Mrs. Marina Pastou

T 4 Qualitative Research Manager
UNIVERSITY OF NICOSIA ‘\AA ‘Ll' 9

For more information about IMR/University of Nicosia™
please visit our website:

Insights Market Research (IMR) Ltd:
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